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PR MANAGER 
 

Summary of The 
Wine Society 

The Wine Society is the world’s oldest member-owned community of wine lovers. 
Since 1874 we’ve been doing business differently, putting our members before 
profit to ensure fairer bottle prices for both the people that enjoy them, and for 
those who make them. Our purpose is to champion the joy of good wine for today 
and tomorrow. 
 
Being a responsible co-operative is more than a business model. It’s at the heart of 
all we do.  We don’t just put our members at the heart of our business, we literally 
exist for them.  
 
Our business model also influences our approach to marketing. We offer everyday 
fair prices – we don’t do fake discounting. We prize fairness and transparency – so 
we don’t offer different prices to different members. This means that tools and 
techniques other retailers might use are not right for The Wine Society. Working 
in marketing in this environment is a challenge that we enjoy rising to. It is a 
difference that drives the people who thrive here.  

Job Title PR Manager 

Reporting to  Head of Brand & Content 

Environment 

The PR Manager sits within our Brand & Content team in Marketing (a team of 9). 
The role works with Marketing (in particular Campaigns) with our Buyers and 
other spokespeople. The role also works heavily with external stakeholders – e.g. 
press, influencers, contributors, media outlets and PR agencies.   

This post is office-based in Stevenage, and some remote working is available with 
this role.  

Out of hours support will be needed to fulfil the demands of the plan e.g. campaign 
delivery, crisis communications 

Travel (UK and international) will be needed from time to time. 

This is a permanent role and hours are full time 35 hours per week. 

Salary and benefits 

Salary £44,000 per annum 

Benefits include: 

 Private Medical Insurance Scheme  
 Staff Discount 
 Staff Interest Free Loan Scheme 
 Life Assurance 
 Permanent Health Insurance 
 Sports & Social Club 

 



 

Job purpose  Make sure wine drinkers and stakeholders see, understand, and 
appreciate our unique values, ethos, purpose, and the quality of our 
wine. 
 
Spokesperson and representative of The Wine Society, building brand awareness 
and brand perception through our approach to PR. Leading and delivering an 
integrated PR strategy.  
 
Our PR projects have a broad scope including sales-driving activity, brand, 
partnerships, seasonal campaigns, sustainability, own label wines and sub-brands, 
business launches, subscription services and business services, loyalty activity and 
corporate communications. 

Accountability PR strategy, delivery, and management. PR budget. Agency Management. No line 
management. 

Principal duties and 
responsibilities 
 

 Develop and execute The Wine Society’s trade and consumer PR Strategy and 
plan, including media relations, press events and awards submissions. In time, 
this may stretch to partnerships and sponsorship  

 Crisis and reputation management 
 Evolve our PR approach to include application of digital, social, content and 

influencers  
 Lead the creation and implementation of PR activations, ensuring we plan PR 

requirements and execute brilliantly – developing activity to support marketing 
campaigns, business strategy and sustainability 

 Coordinate the internal resources needed to deliver activity. Strong upfront 
planning of spokespeople, event, content, and asset requirements 

 Being externally aware and agile to ‘not on the plan’ opportunities 
 Run an efficient and responsive press office. Ensure queries, wine sample and 

photography requests are fulfilled  
 Position our spokespeople on wine and related topics and support them with 

media training and thorough pre-interview briefings, co-ordinate media training  
 Where appropriate contribute live content for Social Media and the 

Community  

 Drive innovation in our output and developing new approaches. Track industry 
and social trends 

 Drive the measurement and performance of PR, ensuring we deliver value to 
the Society (acquisition, sales, reputation) and our members. Ensure we get 
great use and value from press coverage e.g. use online and in ‘in the press’ 
campaigns 

 Input into and support delivery of relevant business strategy (Influential Brand, 
Entertain & Engage) 

 PR Budget management and resource allocation 

 Developing and maintaining relationships with key stakeholders, media, and 
influencers 

 Day-to-day Agency management (two agencies – wine specialist plus consumer 



PR) 

 Ensuring our approach is legal (selling wine) and responsible (with respect to 
alcohol consumption) 

 Championing new voices, diversity, and inclusivity in our work 
 Be 'insatiably curious' about our members, our product, and the market  
 Keep The Wine Society on top of PR best practice 
 Foster productive relationships with the Director of Sales and Marketing and 

Executive Team, Sales & Marketing team leaders, buying, Tasting & Events and 
showroom teams 

 Develop and foster excellent relationships with our suppliers, agencies, and 
contributors 

Requirements Essential Desirable 

Educational attainment 
Graduate-level education 

Degree in marketing, advertising, 
communications or PR or similar 
professional marketing qualification 

Knowledge required Significant experience of managing a 
PR plan in a retail environment  

Wine knowledge a distinct advantage, 
but not essential 

Experience required Track record of delivering influential 
communication strategies in a PR role, 
whether agency, in-house or both 

Experience integrating social media 
and digital marketing best practices to 
deliver integrated PR campaigns 
essential 

Budget / Resource management 

People management 

Agency management 

Experience in a retail or luxury goods 
brand or in a co-operative or member 
organisation 

Experiential experience – i.e. managing 
and delivering excellent customer facing 
live events and experiences  
 
Influencer marketing 

Skills and 
Competencies 
required 

 Understands the responsibility of being one of the most visible spokespeople 
for The Society. Calm-headed, thoughtful, and rigorously professional 

 Relationship builder and networker, creates and maintains a vibrant network 
of contacts 

 Excellent attention to detail: careful worker, careful checker. 
 Storyteller – an engaging communicator - natural salesperson and advocate. 

Able to communicate information and ideas clearly and articulately - written, 
spoken - to any audience.   

 Commercially-minded – driven by the desire to create sales/value effectively, 
while also keeping members’ needs and our values in mind 

 Multitasker / organisational skills – strong organisational and planning skills. 
Comfortable juggling multiple projects and priorities. Leads colleagues and 
partners to deliver. 



 Negotiation - able to reach a fair and mutually beneficial conclusion, aligned to 
the values of The Society 

Personal qualities 
required 

Outgoing. Networker. Trustworthy. Unflappable. Collaborative. Creative. 
Analytical. Organised. Curious. Proactive. Forward-thinking. Detail-focused. Self-
starting. Communicative. Practical. Hands-on. Dependable. 

 
 



 
EMPLOYEE BENEFITS 

 
At The Wine Society we are proud of our benefits package; here are some of the benefits 
you could enjoy as an employee: 
 
Holiday 
Holiday entitlement varies according to length of continuous service starting at 23 days and 
rising to 30 days per annum.  You are also entitled to paid leave for Bank and Public 
Holidays.  
 
Holiday Purchase Scheme 
Employees may purchase up to two additional weeks of annual leave each year. 
 
Pension Plan 
We operate a Pension Plan to which both the employee and The Society contribute.  These 
contributions are invested by external investment managers to create a fund for retirement. 
 
Life Assurance 
Life assurance is effective from the start of employment at the rate of four times salary. 
 
Private Medical Insurance Scheme  
All our employees are offered the protection of a private health insurance scheme currently 
operated by BUPA.  It is ‘free’ to employees (although it is a taxable benefit) and you are 
able to include your partner and/or children at a discounted rate. 
 
Permanent Health Insurance   
This scheme is designed to provide the security of a continuing income if sickness or injury 
results in long-term absence.  
 
Employee Assistance Programme (EAP) 
AVIVA gives all employees access to a 24-hour personal helpline service. 
 
Staff Discount 
All permanent employees are entitled to staff discount on wines.  However, you will need to 
be a member and have a share to be able to claim the discount.  

Simply Health (formerly HSA) 
Employees may contribute weekly or monthly to buy health benefits (e.g. optical, dental and 
maternity treatment).   
 
Company Sick Pay 
A comprehensive scheme; entitlements are linked to length of service.   
 
Staff Interest Free Loan Scheme  
The loan scheme is intended to allow staff to borrow money for expenditure that would not 
be classified as part of a regular household budget. Subject to service eligibility. 
 
Sports & Social Club 
The Social Club is run on a voluntary basis by employees for employees.  
 
Car Parking 
Limited free on-site parking in Stevenage. 
 



Staff Restaurant 
Complete with TV and games area. 
 
Health 
Regular health checks and annual flu vaccinations are available to all employees. 
 
 
 
 
 
 
 
Further details on all of the above benefits can be obtained from Human Resources upon 
joining The Society. 
 
 



 
 
 
 
How to Apply 
 
Please submit a comprehensive CV, detailing your most significant achievements, together 
with a covering letter that addresses the criteria in the candidate profile. You should also 
include details of your current salary package and notice period.  

As part of any recruitment process, the Wine Society collects and processes personal data 
relating to job applicants. We are committed to being transparent about how we collect and 
use that data and to meeting our data protection obligations. For full details, please see our 
Job applicant privacy notice that can be found on our website on the page entitled “Jobs at 
The Society”. If you would prefer to receive the document in an alternative format, please 
contact the Human Resources team who will arrange this for you. 

Applications may be emailed to Andrea Harkness at recruitment@thewinesociety.com 
 
 
Closing date for applications is 12 noon Friday 17th June 2022 
 
Please do let us know in your application if there are any dates you will be unavailable for 
interview.  
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 


